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Shopper-Focused Pricing

We recommend generally a 1/3 of retail price guideline.
Ask yourself, "What price would make me buy this item
without hesitation..and brag about my bargain to my
friends?"
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Bundle Items to Save Time

As you are thinking about prices, consider creating sets or
bundles. Put an outfit together, or a set of same-size onesies.
Bundle 6 pair of socks together, or several superhero figures.
Shoppers love it, and you only have to create one JBF tag!
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https://northbay.jbfsale.com/
https://northbay.jbfsale.com/
https://www.facebook.com/groups/JBFNorthBayConsignors
https://www.instagram.com/jbfnorthbay/

